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Dana VanDen Heuvel

Dana is the founder of The 
MarketingSavant Group and a widely 
recognized specialist in thought 
leadership and emerging marketing 
technologies such as blogging, social 
media, RSS, Internet communities 
and interactive marketing trends and 
best practices and speaks regularly 
on these topics at industry events. 
Dana is the creator of the American 
Marketing Association 
ά¢ŜŎƘƴƻaŀǊƪŜǘƛƴƎέ ǘǊŀƛƴƛƴƎ ǎŜǊƛŜǎ 
and the author of the AMA 
aŀǊƪŜǘŜŎƘ Ωлуguide to marketing 
technology.

Need help after the event? Email -

dana@marketingsavant.com



After-Event Slides & Resources

Ã The slides and resource links are available 
electronically after the event:

clients.marketingsavant.com/socialmediabc



What is Thought Leadership?

RainToday.com

ά¢ƘƻǳƎƘǘ ƭŜŀŘŜǊǎƘƛǇ ŎŜƴǘŜǊǎ ƻƴ ŜŀǊƴƛƴƎ ǘǊǳǎǘ ŀƴŘ 
credibility. Thought leaders get noticed by offering 
something differentτinformation, insights, and 
ideas, for instance. Thought leadership positions 
you and your company as an industry authority and 
resource and trusted advisor by establishing your 
reputation as a generous contributor to your 
ƛƴŘǳǎǘǊȅΦέ



Thought Leadership Marketing

Thought Leadership Marketing provides a sustainable 

go-to-market strategy based on your competence and 

point of view by developing intellectual capital 

employing elements of insurgent marketing principles 

and creating clarity in the  marketplace through a 

balanced digital and traditional channel approach to 

achieve market share and demand generation.

Thought Leadership 
Marketing

Social Media & 
Digital Marketing

Insurgent/Under
dog Marketing

ÁThought Leadership Marketing turns organizational activity into 

intellectual capital that supports relevant advocacy positions, tacit domain 

expertise and point-of-view platforms to shape and influence market 

perceptions and establish your organization a thought leader, knowledge 

resource, subject matter expert and ultimately, a trusted client advisor

ÁSocial media and digital marketing combine with trusted, classical 

marketing tools to form a foundation for sharing and relevant dialogue with 

clients and markets that builds market capital and provides the insights, 

access, and influence required to create demand generation

ÁEffective Thought Leadership Marketing employs insurgent marketing 

principles that deliver immediate and measurable lead and prospect 

opportunity improvements and drives demand generation by focusing on 

delivering wins and competing on higher ideals, not lower prices, in the age of 

the empowered buyer.



Insurgent Marketing


