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Follow up on leads

Respond to emails

5 YEAR PLAN! @

Write e-books DAILY MARKETING |/
Write 1 book YEARLY MARKETING )&

Review & revise marketing plan

Write one page in a book or e-book project
CRM prompted follow ups
Tweet 5-10 items, one that's my own

Examine weekly priorities

Launch new product or service offering
1 New marketing article

Conduct original research or survey project .’-
AMA Marketing%‘ava nt WEEKLY MARKETING ! 3 New blog posts
l I E-newsletter send

BMA SEMI-ANNUAL MARKETING

Solicit marketing association chapters for = P
speaking opportunities Planning Map

IABC FORTNIGHTLY MARKETING &/
PRSA

Bs
.‘ Marketing Cycle

AdClub
Send one article to a PRINT publication

Account-specific blog post Email

Quarterly;marketing seminat; on:Hol Toplc oF quarter - Business development target list review & updating
Speaking engagement outreach - secure . Speaking engagement(s
engagements for rest of 12 month cycle MONTHLY MARKETING peaking engagement(s)
QUARTERLY MARKETING  (®) Quarterly marketing plan review &

Write e-book or whitepaper required actions

Networking event attendance

Launch e-book or whitepaper

MarketingSavant MindMap — Marketing Cycle Planning Map www.marketingsavant.com — 888.989.7771




